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PRODUCTS OF HIGH CONSUMER APPEAL. People of all ages, a wide range 
of incomes, and of many races and nationalities worldwide have con¬ 
tinually recognized the quality and usefulness of Chesebrough-Pond's 
products. Q-Tips Cotton Swabs provide an outstanding example of the 
high degree of market acceptance found in the Company's more than 
100 products sold worldwide. 
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Financial Highlights 


1969 


1968 


Per Cent 
Increase 

Net sales. 


$230,908,000 


$205,492,000 


12.4 

Net income. 


20,015,000 


17,644,000 


13.4 

Earnings per share. 


$1.73 


$1.53 


13.1 

Dividends per share. 


.94 


.86 


9.3 

Shareholders' equity. 


94,042,000 


83,003,000 


13.3 

Average shares outstanding during year. 


11,563,000 


11,494,000 


— 

Number of shareholders at year end. 


13,381 


13,544 


— 

1968 restated (or acquisitions treated as poolings of interests. 








To Our Shareholders: 

It is a pleasure to report to you that sales and earnings of 
Chesebrough-Pond's Inc. set records in 1969 for the four¬ 
teenth consecutive year. 

Sales increased over 1968 by 12.4 per cent to 
$230,908,000, while 1969 earnings advanced 13.4 per cent 
to $20,015,000, equal to $1.73 per share for the year—an 
increase in per share earnings of 13.1 per cent. All figures 
for 1968 have been restated to reflect 1969 U.S. acquisi¬ 
tions as poolings of interests. 

In view of the company's continuing growth during 
the year, the Board of Directors voted in November to 
increase the quarterly cash dividend to 25 cents per share 
from 23 cents. This decision marked a full decade of 
annual dividend increases, as well as the 87th consecu¬ 
tive year of uninterrupted cash dividends. 

Overall, 1969 was a challenging yet highly productive 
year for Chesebrough-Pond's worldwide. Tight credit 
conditions in the United States put pressure on our trade 
customers to reduce inventories. While this affected our 
factory shipments in some product categories, our con¬ 
sumer franchises increased during the year and all divi¬ 
sions achieved sales records. 

I am pleased to state that two U.S. acquisitions in 1969 
made contributions to year-end company results. These 
acquisitions were also in market areas where current 
growth and future expectations exceed even the high 
growth rates of our established product lines. 

In all we made three acquisitions in 1969—one in Eu¬ 
rope, our largest international marketing area; and two in 
the United States, our largest single market. In July, 


we acquired Day-Baldwin Inc., and its pharmaceuti¬ 
cal products for 94,000 shares of Chesebrough-Pond's 
common stock. Day-Baldwin sales contributed appreci¬ 
ably to our Hospital Products Division's gains in 1969, and 
marketing opportunities for further gains in sales of this 
line are developing rapidly with the general expansion of 
U.S. health care and hospital services. 

Internationally, Europe has been our fastest-developing 
market, and we continued our program of broadening 
our base of operations on the Continent. In 1968, as our 
shareholders may recall, we purchased two interrelated 
companies based in France and Monaco. In October, 
1969 we completed the purchase of a majority interest in 
International Chemical & Cosmetic Co., S.p.A., a major 
manufacturer of toiletries, cosmetics, and pharmaceuti¬ 
cals headquartered in Milan, Italy. To finance the acquisi¬ 
tion in Italy, and to provide for further international ex¬ 
pansion, Chesebrough-Pond's International Capital Cor¬ 
poration, a subsidiary, raised $25 million through the 
overseas sale of convertible, subordinated debentures. 
While this acquisition made no net contribution to our 
1969 operating results, it will make a full-year contribu¬ 
tion in 1970. 

Our third acquisition of 1969 may well prove to be one 
of the most significant growth steps in the company's his¬ 
tory—our acquisition of Ragu Packing Co., Inc., the 
nation's largest manufacturer of spaghetti sauces. The 
Ragu products are mass-marketed food specialties with 
profit margins on sales comparable to our traditional 
product lines; and in a market—convenience foods—which 
is growing even faster than the U.S. markets for our 
established products. 
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We acquired the net assets of Ragu in exchange for 
885,000 shares of our common stock. This resulted in a 
small net contribution to earnings per share in 1969. Food 
stores have long been a principal distribution channel for 
Chesebrough-Pond's products, and our position in food 
stores—helped by this important new foothold in a fast¬ 
growing product category—can now be further developed 
in the 1970's. In addition, we are in a position to consider 
the opportunities for distribution in selected overseas 
markets. 

As stated in our third quarter report to shareholders, 
Jerome A. Straka, Chairman of the Board, retired during 
the year under the company's retirement plan, and he 
resigned as a Director as of October 31. In other manage¬ 
ment developments, the Board elected a new group vice 
president and four new corporate vice presidents of the 
company in 1969. William L. Jackson, formerly vice presi¬ 
dent, was elected group vice president with expanded 
responsibilities for all U.S. marketing. 

The four new vice presidents are Frank J. McGroarty, 
who also continues as corporate secretary; Donald Heller, 
who was promoted to general manager of the Health and 
Beauty Products Division; Frank L. Stamberg, who contin¬ 
ues as president of the Prince Matchabelli Division; and 
James H. Green who joined us at mid-year as president of 
the International Division. 

We believe our shareholders would like to know that 
we are taking an active corporate role in helping to reduce 
urban problems by contributions of both money and 
management time. Last year, for example, we began spon¬ 
soring a black-owned cosmetic company in response to a 


request from the New York Urban Coalition. In another 
instance, for the second year, we are funding a program of 
art classes for gifted children in the New York public 
schools. These and other special efforts are in addition to 
our regular financial support to educational, health, and 
other organizations worldwide. 

Despite challenges and uncertainties in the current 
business climate, we believe we are beginning 1970 and a 
new decade in a position of greater overall growth poten¬ 
tial than ever before, and we expect that 1970 will be 
another record year in sales as well as profits. Our product 
lines have broad consumer appeal worldwide; these lines 
are now more diversified and better balanced than ever 
before; our consumer franchises and market distribution 
have been expanded; and we are especially fortunate to 
have a team of seasoned young managers in depth 
throughout our organization. 

Finally, I want to thank you, our shareholders, for your 
confidence and continuing support of management, and 
to thank all of our employees around the world for their 
contributions to 1969 results. 

■£4/ r 

Ralph E. Ward, President 

March, 1970 
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A U.S. CONSUMER TREND towards more outdoor 
activities finds Pond's Dry Skin Cream and Cutex 
products a natural part of the scene. 
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U.S. OPERATIONS 

In 1969, the United States continued to be the 
largest market for the diversified consumer 
products of Chesebrough-Pond's. Overall, 
U.S. market sales amounted to $138,810,000, 
a 9.8 per cent increase over 1968. Earnings 
in the U.S. were up 10.4 per cent in 1969 to 
$12,404,000. 

Beyond acquisition contributions, an im¬ 
portant reason for 1969 U.S. gains is the com¬ 
pany's continuing marketing management 
program for steadily increasing its consumer 
franchises in a wider total range of consumer 
outlets. While sales to nearly every type of 
outlet increased in 1969, gains were particu¬ 
larly significant in the larger food chains, drug 
chains, discount stores, and department 
stores. 

In 1969, new product introductions, new 
packaging, redirected emphasis in advertis¬ 
ing, special promotion campaigns, and a con¬ 
tinuation of moderate, mass-marketing pric¬ 
ing policies all contributed to sales gains. 
Moreover, top management insistence on 
marketing orientation for all the specialized 
activities of the company also contributed 
importantly to overall company success in the 
U.S., as well as in international markets. Thus, 
financial planning, manufacturing, and re¬ 
search and development operations were 
directly coordinated with total marketing 
strategies for 1969, and with a view to the 
changing marketing characteristics expected 
in the early 1970's. 


HEALTH & BEAUTY PRODUCTS DIVISION 

The company's three principal cosmetics lines 
— Pond's, Cutex, and Angel Face— were mar¬ 
keted in 1969 with innovative strategies. In 
the third quarter, the Pond's line was given a 
new marketing direction with a grouping of 
the four hypo-allergenic Pond's skin treat¬ 
ment products. They are Pond's Cold Cream, 
Pond's Light Moisturizer, Pond's Oily Skin 
Treatment, and Pond's Dry Skin Cream. Ad¬ 
vertising and promotion for this complete 
line of creams is currently following a new 
Pond's "Skin Basics" theme in television and 
print media. 

The entire Cutex line of lipsticks and nail 
care products was re-positioned in 1969 by 
introduction of a new "Translucent" nail pol¬ 
ish—the first truly non-settling, see-through 
polish—and a new "Color Ring" lipstick line 
with softer lipsticks, more shades, and a color 
ring around each lipstick case to identify the 
shade of lipstick inside. 

Variety stores, as well as food and drug 
stores, were the principal sales outlets for the 
company's mass-marketed cosmetics in 1969. 
To further strengthen its position in variety 
chains, the company introduced a new Angel 
Face product for variety store customers: a 
moderately-priced blusher-highlighter make¬ 
up named Blush 'n C/o. Two generous pans of 
color, a versatile "plush-brush," and a mirror 
are included in this new Angel Face makeup. 

Vaseline , Q-Tips, and Pertussin are the 
three best-known trademarks of the com¬ 
pany's proprietary and specialty products 
lines. The products which produced the great¬ 
est relative gains in sales in this group during 
1969 were Q-Tips Cotton Swabs, and Pertussin 
cough and cold remedies. In addition the 
company's longest-established product— 
Vaseline Petroleum Jelly—continued its unin¬ 
terrupted record of sales growth. 

A marketing decision which stimulated 
Q-Tips Cotton Swabs sales was an early 1969 
introduction of the Q-Tips Nursery Box , a 
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MODERATE PRICES for quality perfumes and colognes 
is one marketing characteristic which consumers 
appreciate in Prince Matchabelli fragrances. 
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new convenience package designed to ap¬ 
peal specifically to younger mothers. Another 
package, an economy size of nearly 400 cot¬ 
ton swabs, is the Q-Tips Family Chest. This 
package sold even better in 1969 than in 1968 
—its introductory year. 

The company's No. 1-selling toiletry prod¬ 
uct in 1969 was Groom & Clean hair groom 
for men. According to industry-wide market 
research, Groom & Clean became the fastest- 
growing brand in the men's hair grooming 
field in the early months of 1969. The product 
now accounts for approximately 10 per cent 
of the total U.S. market, and it is the third- 
largest selling brand. A major reason for 
Groom & Clean's improved marketing per¬ 
formance in 1969 was the company's expan¬ 
sion of sales to more food chains, and to more 
of the larger drug chains. A new combination 
package of Groom & Clean with a free Vase¬ 
line Lip Balm attached—a combination with 
inherent appeal to women shoppers as well 
as to men—was widely sold to supermarkets 
and drug store chains. 

Vaseline Hair Tonic—second in sales vol¬ 
ume among the company's toiletries—main¬ 
tained its fourth-ranking position in the U.S. 
men's hair groom market in 1969. New pro¬ 
motional plans for this long-established prod¬ 
uct are being formulated for the 1970's. 

PRINCE MATCHABELLI DIVISION 

The company's Prince Matchabelli Division 
experienced another record year of market¬ 
ing success in the U.S. with its established 
lines of high quality, yet moderately-priced 
fragrances—including perfumes, colognes, 
and bath oils. Wind Song and Golden Autumn 
fragrances, and Aziza eye makeup accounted 
for the largest gains in divisional sales, while 
a new spring fragrance line— Wicker— also 
made a good sales contribution early in the 
year. During 1969, the division took a signif¬ 
icant step to expand its future sales base by 
developing a new Aziza line of face makeup. 


Essentially, the new makeup line extends 
the high-quality reputation of Prince 
Matchabelli's Aziza brand eye makeup prod¬ 
ucts to makeup for the entire female face. 
There are seven quality products in the new 
line: pre-makeup moisture lotion, liquid 
makeup, loose powder, pressed powder com¬ 
pact, compact blusher, transparent blusher 
stick, and lipstick. These products are pack¬ 
aged in attractive embossed cartons, and re¬ 
tail prices per item range from $2.50 to $4.00. 
The new line will be distributed to depart¬ 
ment stores nationwide in the spring of 1970, 
further strengthening the company's consu¬ 
mer franchises in those important stores. 

HOSPITAL PRODUCTS DIVISION 

In 1969, the Hospital Products Division com¬ 
pleted its best year since its formation, with 
sales up nearly 25 per cent over 1968. The 
division's product lines were expanded in 
July by the company's acquisition of Day- 
Baldwin Inc., and its pharmaceutical products 
—including Surgilube, a water-soluble lubri¬ 
cating jelly; Petroline ointments for use on 
the skin, and in the eyes; and protective hand 
creams. 

Thermometers and thermometer kits (is¬ 
sued to patients on entering hospitals and 
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taken home by patients) were the leading 
sellers of the company's hospital products 
lines during the year, and reached all-time 
sales records. 

SPECIALTY FOOD PRODUCTS DIVISION 

A major expansion of our basic product lines 
—the addition of specialty food products— 
began in 1969 with the company's acquisi¬ 
tion of the net assets and business of Ragu 
Packing Co., Inc. Ragu spaghetti sauces are 
presently marketed in a U.S. area concen¬ 
trated in the Northeast and Midwest. The 
company expects to appreciably extend Ragu 
products' marketing to additional U.S. cities 
in 1970, and in the years ahead. 

In 1969 sales of the Ragu line were sub¬ 
stantially above 1968, and continuing sales 
growth is anticipated for the future. 

U.S. MANUFACTURING 

The company's two major U.S. manufacturing 
plants—at Clinton, Connecticut and Jefferson 
City, Missouri—served the marketing needs of 
the company most effectively in 1969 by pro¬ 
ducing a greater variety and greater volume 
of quality products to meet sales and market¬ 
ing opportunities. The modern Jefferson City 
plant completed its second year of full oper¬ 
ation in 1969, and at its forecasted high level 
of production effectiveness. 

At year's end, construction of the com¬ 
pany's new 45,000-square foot thermometer 
manufacturing plant in Watertown, New York 
was virtually completed. Production is sched¬ 
uled to start in the first quarter of 1970. 

Two additional company plants which re¬ 
sult from 1969 acquisitions are a Day-Baldwin 
pharmaceuticals manufacturing facility in 
Hillside, New Jersey; and Ragu's modern food 
manufacturing plant in Rochester, New York. 


RESEARCH & DEVELOPMENT 

Beyond its important and continuing work in 
product quality control during 1969, the com¬ 
pany's research and development laborato¬ 
ries at Clinton, Connecticut continued to de¬ 
velop new product possibilities. The new 
Aziza face makeup line was formulated dur¬ 
ing the year, and a wholly-new product—a 
special type of hand lotion—was also devel¬ 
oped at Clinton. The hand lotion is now being 
test marketed, and early consumer response 
is encouraging. Two other original products 
of the company —Angel Face Blush 'n C/o 
makeup and the Wicker fragrance line- 
reached full market distribution in 1969, while 
an original product developed in 1968— 
Pond's Rinse-Set Conditioner —was test mark¬ 
eted successfully during 1969. A full market 
introduction of this women's hair care prod¬ 
uct is now being planned. 











PERSONAL THERMOMETER KITS were a striking 1969 
marketing success for Chesebrough-Pond's. Hospital 
patients like the individual care, while hospital 
administrations benefit from cost savings. 














MIDDLE-INCOME EUROPEAN 
CONSUMERS responded 
enthusiastically to the quality 
and moderate prices of Cutex 
nail polishes and lipsticks. 







INTERNATIONAL OPERATIONS 

International sales grew 16.4 per cent in 1969 
to $92,098,000, compared with $79,100,000 
in 1968; and income from international oper¬ 
ations increased 18.8 per cent to $7,611,000, 
compared with $6,407,000 in 1968. Interna¬ 
tional sales for 1969 represented 40 per cent 
of the company's total sales, and 38 per cent 
of consolidated net income. 

A variety of 1969 company actions includ¬ 
ing organizational modifications, changes in 
product mix, development of new products 
to specifically appeal to individual market 
preferences, and the 1968 acquisitions all 
contributed significantly to overall interna¬ 
tional marketing success for the year. 

EUROPE 

Europe became the company's largest inter¬ 
national market area in 1969 with sales in¬ 
creasing more than 60 per cent over the pre¬ 
vious year. This increase resulted from a com¬ 
bination of factors: two companies acquired 
in France and Monaco in 1968 (CMP and SFD) 



made important contributions; and sales were 
particularly strong in Germany and Spain. 

Financial planning successfully minimized 
losses from a French Franc devaluation in 
1969, while the German Mark revaluation 
upward yielded the company a small net gain 
on European foreign exchange for the year. 

Company growth prospects in the Euro¬ 
pean market are particularly promising for 
the 1970's. One reason is the growing scope 
and increasing independence of the European 
economy; another is the company's purchase 
of a majority interest in International Chem¬ 
ical & Cosmetic Co., S.p.A., Milan, Italy. ICC 
products include toothpastes, shampoos, 
women's hair sprays, sun tan lotions, cos¬ 
metics, and headache-relief products. The 
ICC toothpastes— Durban's, Chlorodont, Pap - 
erino's , and Denicotin —have the largest share 
of the toothpaste market in Italy. Marketing 
studies are underway regarding expanding 
ICC product distribution in Europe and else¬ 
where in the world. 

CANADA & LATIN AMERICA 

The Western Hemisphere continued in 1969 
to be an important contributor to the com¬ 
pany's overall sales. The area encompasses 
eleven individual markets—Canada, Mexico, 
Brazil, Argentina, Peru, Venezuela, Uruguay, 
Puerto Rico, Colombia, Central America, and 
Jamaica-Trinidad-Bahamas. The markets with 
the largest 1969 sales gains were Mexico, 
Canada, Colombia, Uruguay, Venezuela, and 
Peru. 

Marketing managerial control was strength¬ 
ened in the region during the year. The com¬ 
pany established its own local manufacturing 
facilities in Peru and Colombia, replacing for¬ 
mer sales and manufacturing agents. 

Product innovations also stimulated sales 
advances. A new Pond's Lemon Cream oily 

HIGH STYLE and quality are 
characteristic of the products 
of International Chemical & 

Cosmetic Co., S.p.A., Milan. 
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skin treatment was introduced in Venezuela; 
Dream Flower After-Bath Cologne was intro¬ 
duced in Brazil and Argentina; and a new 
squeeze-bottle Odorono deodorant was a 
success in the Argentine market. These new 
products—developed from depth consumer 
research in the individual markets—are ex¬ 
pected to add substantially to continuing sales 
progress. 

FAR EAST 

In 1969, the Far East region scored second 
only to Europe in Chesebrough-Pond's inter¬ 
national sales growth, compared with 1968. 
Six of the company's seven individual markets 
in this dynamically-growing area of the world 
registered substantial sales advances during 
1969. The markets—in order of size of their 
1969 sales contributions—are Japan, India, 
Australia, Thailand, Philippines, and New 
Zealand. A seventh market—Hong Kong—reg¬ 
istered the only decrease in year-to-year sales. 

Innovative marketing contributed to the 
company's continuing sales growth in the Far 
East. For example, a new powder shampoo, 
Pond's Busy Girl , broadened the company's 
sales base in Australia. Pond's Dreamflower 
Talc was especially successful in India; and a 
new marketing approach for Pond's Cold 


Cream accounted for that product's leading 
all product sales in Japan. Japanese women 
responded enthusiastically to Pond's Cold 
Cream advertised as a combination cleansing- 
and-massage cream. Traditionally, Japanese 
women had been buying two separate prod¬ 
ucts for cleansing and for facial massage. 

Three developments in 1969 will contribute 
to future Far Eastern growth. Early in the year, 
the company entered into a joint venture with 
P. T. Shailendra Arya to form a new company 
to manufacture and sell our products in In¬ 
donesia. By mid-year, a new plant in Madras, 
India—built by Chesebrough-Pond's agent for 
the company's exclusive use—achieved full 
production status at full efficiency. And in 
the fall of 1969, construction began on a 
sizable expansion of the company's manu¬ 
facturing facilities in Japan. For the 1970's 
continuing rapid economic expansion is the 
general outlook for Far Eastern countries, 
especially Japan, and the company's own 
growth prospects in the region are similarly 
promising. 

GREAT BRITAIN & EIRE 

This market region registered increased prof¬ 
its in 1969, compared with 1968, although to¬ 
tal sales slightly declined owing to a decline 
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(Far left) BRINGING PRODUCTS 
TO CONSUMERS living in 
widespread geographic areas is 
the task of Chesebrough-Pond's 
sales representatives in Africa. 

(Left) LATIN AMERICAN 
CONSUMERS, like the girl 
shown in a Brazilian boutique, 
are buying more Angel Face 
makeup than ever before. 

(Right) BRITISH CONSUMERS 
can now choose from six 
Vaseline Shampoos including 
Vaseline Lemon Shampoo. 



in sales in Great Britain. Several factors ac¬ 
counted for the profits increase, including 
improved manufacturing and distribution ef¬ 
ficiencies, and shifts in marketing planning 
and advertising expenditures to products of 
greatest consumer appeal. 

The company took active marketing steps 
in 1969 toward improving future sales perfor¬ 
mance in Great Britain. During 1969 senior 
U.S. brand managers conducted a practical 
seminar at the company's London offices on 
U.S. marketing strategies and techniques. 
These direct transfusions of proved-effective 
U.S. marketing techniques—together with the 
new planning and production efficiencies, 
and a favorable overall British balance of 
trade reported in the last months of 1969— 
provide considerable substance for optimism 
in this market area in 1970. 

AFRICA 

Marketing operations in Continental Africa 
produced increases in sales and earnings in 
1969 over 1968. Several developments help 
explain this progress: the company's increas¬ 
ing success in profitably selling products in 
widespread geographic areas—including sales 
in villages considerably remote from major 
towns and cities; continuing expansion of 


local manufacturing; and a 1969 centraliza¬ 
tion of marketing management control of all 
African operations. 

A new branch was established in Malawi 
(Southeast Africa) during the year. A special¬ 
ized product— Hi-Lite Skin Cream—continued 
to lead overall product sales growth in African 
markets in 1969. 

Overall, the nations of Africa produced ex¬ 
citing economic progress in the 1960's, and 
the general outlook is for further dramatic 
economic development in the new decade 
just beginning. Chesebrough-Pond's, an early 
believer and investor in the potential for 
Africa's modern evolution, considers that far 
greater development of African consumer 
economies lies ahead in the 1970's. 
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STREET BAZAARS make Pond's Dreamflower 
Talc readily available to Indian customers. 
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Consolidated Statement of Income 



Chesebrough-Pond’s Inc. and Subsidiaries 








Year ended December 31, 






1969 


1968 

Net sales. 


$230,908,000 


$205,492,000 

Royalties. 


1,966,000 


2,072,000 

Operating revenues. 


232,874,000 


207,564,000 

Cost of products sold. 


99,369,000 


86,383,000 

Selling, advertising and administrative expenses. 


94,880,000 


86,196,000 

Operating costs and expenses. 


194,249,000 


172,579,000 

Income from operations. 


38,625,000 


34,985,000 

Other income (expense): 





Interest income. 


1,699,000 


777,000 

Interest expense. 


(2,684,000) 


(1,212,000) 

Loss on foreign exchange. 


(219,000) 


(133,000) 

Miscellaneous income (expense)—net. 


117,000 


(312,000) 



(1,087,000) 


(880,000) 

Income before provision for taxes on income. 


37,538,000 


34,105,000 

Provision for taxes on income (including charge equivalent to tax 
benefit relative to the Stock Purchasing Plan—$464,000 in 1969 
and $570,000 in 1968). 


17,523,000 


16,461,000 

NET INCOME. 


$ 20,015,000 


$ 17,644,000 

Earnings per share*. 


$1.73 


$1.53 

♦Based on average number of shares outstanding during the year. Dilution relating 
to convertible debentures, warrants and other rights was not material. 





See accompanying notes. 






15 

























































Consolidated Balance Sheet 



Chesebrough-Pond’s Inc. and Subsidiaries 








December 31, 




ASSETS 


1969 


1968 

CURRENT ASSETS: 





Cash. 


$ 6,425,000 


$ 9,168,000 

Short-term investments, at cost which approximates market • 


11,324,000 


12,730,000 

Accounts receivable. 


47,019,000 


37,541,000 

Inventories—lower of cost (first-in, first-out) or market: 





Finished goods. 


17,876,000 


14,834,000 

Raw materials and work-in-process. 


24,525,000 


20,045,000 

Prepaid expenses. 


4,774,000 


2,936,000 

Total current assets. 


111,943,000 


97,254,000 

PROPERTY, PLANT AND EQUIPMENT: 





At cost. 


61,823,000 


47,011,000 

Less accumulated depreciation. 


23,344,000 


18,479,000 

Net property, plant and equipment. 


38,479,000 


28,532,000 

OTHER ASSETS, at cost. 


2,622,000 


556,000 

FUTURE FEDERAL TAX BENEFIT. 


790,000 


701,000 

GOODWILL AND TRADEMARKS, at cost. 


32,099,000 


14,855,000 



$185,933,000 


$141,898,000 

See accompanying notes. 
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December 31, 





LIABILITIES AND STOCKHOLDERS' EQUITY 


1969 


1968 

CURRENT LIABILITIES: 





Notes payable and foreign bank overdrafts. 


$ 6,832,000 


$ 6,557,000 

Accounts payable and accrued liabilities. 


29,847,000 


23,107,000 

Federal and foreign income taxes. 


4,032,000 


7,166,000 

Long-term obligations due within one year. 


1,230,000 


1,225,000 

Total current liabilities. 


41,941,000 


38,055,000 

LONG-TERM OBLIGATIONS. 


47,625,000 


19,380,000 

DEFERRED EXECUTIVE INCENTIVE COMPENSATION- .... 


1,646,000 


1,460,000 

MINORITY INTEREST IN CONSOLIDATED SUBSIDIARIES . . . 


679,000 


- 

STOCKHOLDERS' EQUITY: 





Preferred stock—$1.00 par value 

Authorized and unissued—1,000,000 shares. 


_ 


— 

Common stock—$1.00 par value 

Authorized—15,000,000 shares 





lssued-11,682,318 shares (1968-11,660,813) .... 


11,682,000 


11,661,000 

Capital surplus. 


6,261,000 


4,602,000 

Retained earnings. 


77,949,000 


70,727,000 



95,892,000 


86,990,000 

Less 60,754 shares of treasury stock (1968—136,440), at cost . . 


1,850,000 


3,987,000 

Total stockholders' equity. 


94,042,000 


83,003,000 



$185,933,000 


$141,898,000 

5ee accompanying notes. 
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Consolidated Statements of Capital Surplus and Retained Earnings 


Chesebrough-Pond’s Inc. and Subsidiaries 


CAPITAL SURPLUS 

Balance at beginning of year. 

Add: 

Proceeds in excess of par value of stock 

issued under the Stock Purchasing Plan. 

Tax benefit relative to the Stock Purchasing Plan . . . 

Less: 

Purchase and retirement of warrants by acquired company 

Charge pertaining to treasury stock for pooling of interests 
less net proceeds from warrants exercised • . . 

Adjustments related to poolings of interests. 

Balance at end of year. . . 

See accompanying notes. 


RETAINED EARNINGS 

Balance at beginning of year. 

Add: 

Retained earnings of companies acquired in poolings 
of interests including adjustment for different 
fiscal year. 

Net income. 

Charge pertaining to treasury stock for pooling of interests . 

Dividends paid-$.94 per share ($.86 in 1968). 

Balance at end of year. 

See accompanying notes. 


Year ended December 31, 




Year ended December 31, 
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Consolidated Statement of Source and Application of Working Capital 


Chesebrough-Pond’s Inc. and Subsidiaries 








Year ended December 31, 




SOURCE 


1969 


1968 

Net income. 


$20,015,000 


$17,644,000 

Add charges to net income not involving working capital: 





Depreciation. 


3,062,000 


2,703,000 

Stock Purchasing Plan tax benefit. 


464,000 


570,000 

Deferred executive incentive compensation less related 
future tax benefit. 


97,000 


116,000 

Provided from operations. 


23,638,000 


21,033,000 

Increase in long-term obligations. 


28,245,000 


6,300,000 

Book value of disposed assets. 


898,000 


213,000 

Proceeds from stock issued under Stock Purchasing Plan . . . 


1,449,000 


1,175,000 

Proceeds from sale of stock by acquired company 


— 


385,000 



$54,230,000 


$29,106,000 

APPLICATION 





Additions to property, plant and equipment (including 

$6,791,000 of acquired companies in 1969). 


$13,907,000 


$ 4,761,000 

Increase in other assets . 


1,387,000 


90,000 

Increase in goodwill. 


17,244,000 


5,867,000 

Purchase of company's common stock. 


800,000 


1,776,000 

Dividends. 


10,083,000 


9,089,000 

Other. 


6,000 


(2,000) 

Increase in working capital. 


10,803,000 


7,525,000 



$54,230,000 


$29,106,000 

See accompanying notes. 
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Notes to Consolidated Financial Statements 


Chesebrough-Pond’s Inc. and Subsidiaries 


BASIS OF CONSOLIDATION 

The consolidated financial statements include the accounts of 
all domestic and foreign subsidiaries. 

Pursuant to merger agreements dated July 2, 1969 and 
December 10, 1969, the company acquired the common stock 
of Day-Baldwin Inc. and the net assets of Ragu Packing Co., Inc., 
respectively, for a total of 978,990 shares of common stock (in¬ 
cluding 93,990 treasury shares). These acquisitions have been 
accounted for as poolings of interests and, accordingly, the 
accompanying consolidated financial statements for 1968 have 
been restated to include the accounts of these two companies. 

In connection with the acquisition of Day-Baldwin, 5,794 
shares of the company's common stock were reserved for the 
exercise of Day-Baldwin warrants. Subsequent to the merger, 
warrants for 1,848 shares were exercised at $43.00 per share. At 
December 31, 1969, warrants remained outstanding and are 
exercisable until December 31, 1970 for the purchase of 3,946 
shares of the company's common stock at $51.60 per share. 

In October 1969, the company acquired for cash, a control¬ 
ling interest in International Chemical & Cosmetic Co., S.p.A. 
and three affiliated companies. The net results of their opera¬ 
tions since the date of acquisition, which were not material, 
have been included in miscellaneous income in the consoli¬ 
dated statement of income. The increase of $17,244,000 in 
goodwill and trademarks resulted primarily from this acquisi¬ 
tion. 

FOREIGN OPERATIONS 

The consolidated balance sheet at December 31,1969 included 
net assets of $45,313,000 for subsidiaries and branches in for¬ 
eign countries. Property, plant, equipment, goodwill and trade¬ 
mark accounts were translated into dollars at the appropriate 
rates of exchange at dates of acquisition. All other assets and 
liabilities were translated at the approximate year-end rates of 
exchange. Operating accounts, except depreciation, were trans¬ 
lated at rates of exchange in effect during the year. 

Results of foreign operations included in the consolidated 
statement of income were as follows: 

1969 1968 

Net sales.$92,098,000 $79,100,000 

Net income. 7,611,000 6,407,000 

STOCK PURCHASING PLAN 

At January 1, 1969, 901,365 shares of common stock were re¬ 
served for issuance to certain employees under the Stock Pur¬ 
chasing Plan against which purchase elections for 286,920 
shares were outstanding at prices ranging from $8.87 to $15.43 
per share. 

The Plan provides that no more than 150,000 shares can be 
subscribed for in any one year and no more than 4% thereof 
can be allocated to any one individual in any year. Employees 


may pay for shares over a period of five years. Shares may not 
be disposed of for a period of five years from the date of the 
purchase agreement. 

During the year, employees were granted elections to pur¬ 
chase 113,285 shares at $17.53 per share (representing fourteen 
times the average earnings per share during the preceding five 
years), agreements for 1,555 shares were cancelled, and 115,495 
shares were fully paid for and issued. 

At December 31, 1969, 785,870 shares were reserved, of 
which purchase elections for 283,155 shares were outstanding. 

Under regulations of the United States Treasury Department 
in effect at the time the elections were exercised, the company 
is entitled to a tax deduction for the difference between the 
purchase and market prices on the date of the employee's sub¬ 
scription or the date the five-year restriction period mentioned 
above ends, whichever is the lesser. An amount equivalent to 
the tax benefit provided by these regulations has been charged 
to income and has been credited to capital surplus as additional 
consideration received by the company for the stock sold under 
the Plan. 


PROPERTY, PLANT AND EQUIPMENT 

A summary of property, plant and equipment follows: 



1969 

1968 

Land. 

$ 4,448,000 

$ 1,920,000 

Buildings. 

23,651,000 

18,714,000 

Machinery and equipment ... 

29,931,000 

24,042,000 

Leasehold improvements. 

1,147,000 

1,108,000 

Construction in progress. 

2,646,000 

1,227,000 


61,823,000 

47,011,000 

Less accumulated depreciation 

23,344,000 

18,479,000 

Net property, plant and equipment . 

$38,479,000 

$28,532,000 


Depreciation is provided primarily on accelerated methods 
(principally double-declining balance) with the exception of 
foreign subsidiaries substantially all of whose assets are depre¬ 
ciated on the straight-line method. Depreciation amounted to 
$3,062,000 in 1969 and $2,703,000 in 1968. 

LONG-TERM OBLIGATIONS 

Long-term obligations at December 31, 1969, excluding 


amounts due in 1970, were: 

474% convertible debentures, due 1983 .$12,000,000 

674% convertible debentures, due 1984 . 25,000,000 

5% Notes, due in equal annual installments 

through 1976 . 6,000,000 

Long-term lease obligation. 4,625,000 

Total.$47,625,000 


Chesebrough-Pond's International Capital Corporation, a 
wholly-owned subsidiary, sold to purchasers outside the United 
States $12,000,000 principal amount of 474% debentures on 
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January 3, 1969 and $25,000,000 principal amount of 6V4% 
debentures on December 18, 1969. The 4 3 A% debentures 
due December 31, 1983, are convertible into common stock 
(244,897 shares) of Chesebrough-Pond's Inc. at $49.00 per share 
and are subject to redemption through annual sinking fund 
payments of $850,000 beginning December 31,1976. The 6V4% 
debentures due December 15, 1984, are convertible on or 
after September 15,1970 into common stock (467,289 shares) of 
Chesebrough-Pond's Inc. at $53.50 per share and are subject 
to redemption through annual sinking fund payments of 
$1,800,000 beginning December 15, 1977. These debentures 
are guaranteed on a subordinated basis as to principal and in¬ 
terest by Chesebrough-Pond's Inc. 

The agreement pertaining to the 5% Notes provides that the 
company will not pay cash dividends or acquire any shares of 
its capital stock except to the extent of $5,000,000 plus con¬ 
solidated net income (as defined) subsequent to December 31, 
1960, or if the consolidated net current assets would be reduced 
by such action to less than $20,000,000. At December 31,1969, 
$50,002,000 of consolidated retained earnings were not re¬ 
stricted under these provisions. 

A long-term lease for a plant has been treated as a purchase 
for both accounting and tax purposes. An annual rental of ap¬ 
proximately $400,000 is payable through 1985 to cover principal 
and interest payments on the related industrial development 
bonds. The company has an option to purchase the facilities at 
any time by funding an amount sufficient to retire the then 


outstanding debt or for a nominal amount after the retirement 
of the debt. 

DEFERRED EXECUTIVE INCENTIVE COMPENSATION 

During 1969, $648,000 was charged to income under the provi¬ 
sions of the Executive Incentive Profit Sharing Plan. Of this 
amount $232,000 has been deferred and converted into 4,632 
units measured by the current market value of a share of the 
company's common stock. Participants will receive, upon re¬ 
tirement, death or termination of employment, shares of the 
company's treasury stock equal to the number of units credited 
to their accounts unless the company elects to distribute cash 
equal to the market value of such shares. Distribution to par¬ 
ticipants in 1969 consisted of 649 shares of treasury stock and 
cash equivalent to 82 units. At December 31, 1969, there were 
47,659 units credited to participants under the Plan. The future 
federal tax benefit shown in the balance sheet is applicable to 
the deferred executive incentive compensation. 

RETIREMENT PLANS 

The company has various retirement plans covering the majority 
of its employees in the United States and other countries. The 
company's accounting and funding policies are the same. 
Amounts charged to income for all plans were $553,000 in 1969 
and $289,000 in 1968. Past service costs have been fully funded 
for the principal plans. 


Report of Certified Public Accountants 


Arthur Young Qc Company 


To The Stockholders 
Chesebrough-Pond's Inc. 


277 PARKAVENUE 
NEW YORK. N.Y. 10017 


We have examined the accompanying consolidated balance sheet of Chesebrough-Pond's Inc. and sub¬ 
sidiaries at December 31, 1969 and the related consolidated statements of income, capital surplus, 
retained earnings and source and application of working capital for the year then ended. Our examination 
was made in accordance with generally accepted auditing standards, and accordingly included such tests 
of the accounting records and such other auditing procedures as we considered necessary in the 
circumstances. 

In our opinion, the statements mentioned above present fairly the consolidated financial position of 
Chesebrough-Pond's Inc. and subsidiaries at December 31, 1969, the consolidated results of their 
operations and the source and application of their consolidated working capital for the year then ended, 
in conformity with generally accepted accounting principles applied on a basis consistent with that of the 
preceding year. 


February 20,1970 
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Sales 



60 61 62 63 64 65 66 67 68 69 



Distribution of Income 
Millions of Dollars 



Earnings and Dividends Per Share 
Dollars 

$1.75 


Earnings] 



60 61 62 63 64 65 66 67 68 ' 


Ten-Year Summary: 1960-1969 on thousands of dollars) 

Chesebrough-Pond’s Inc. and Subsidiaries 



OPERATIONS 


1969 

Net sales. 


$ 230,908 

Royalties. 


1,966 

Operating costs and expenses. 


194,249 

Income before taxes. 


37,538 

Income taxes. 


17,523 

Net income. 


20,015 

Earnings per share. 


$1.73 

Dividends per share. 


.94 

Pre-tax income as a per cent of net sales • . . 


16.3% 

Net income as a per cent of net sales .... 


8.7% 

YEAR-END FINANCIAL POSITION 



Current assets. 


$ 111,943 

Property, plant and equipment (net) .... 


38,479 

Total assets. 


185,933 

Current liabilities. 


41,941 

Working capital. 


70,002 

Total liabilities. 


91,891 

Stockholders' equity. 


94,042 

Stockholders' equity per share. 


$8.09 

Return on stockholders' equity. 


24.1% 

Shares outstanding (excluding treasury shares) • 


11,621,564 

STOCK PRICE RANGE 


54V2-37 

1965-1968 restated for poolings of interests. 

Earnings per share based on the average number 
of shares outstanding. 

Shares outstanding, all per share figures, and the stock price 
range have been adjusted for stock splits in 1960 and 1964. 
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DISPOSITION OF 1969 REVENUE DOLLAR 


Cost of Goods 43c- 

Dividends 4c - 

Earnings Reinvested 4C 
Taxes on Income 8c — 


Selling, Advertising and 
Administrative Expenses 41c « 



1968 

1967 

1966 

1965 

1964 

1963 

1962 

1961 

1960 

205,492 $ 

180,879 $ 

168,025 $ 

150,147 $ 

125,985 $ 

116,885 $ 

114,581 $ 

107,845 $ 

80,226 

2,072 

2,205 

2,139 

2,098 

1,911 

1,702 

1,606 

1,629 

366 

172,579 

154,071 

144,885 

129,654 

109,674 

100,882 

100,698 

96,100 

70,453 

34,105 

27,853 

23,912 

22,315 

18,313 

17,287 

15,000 

12,740 

10,287 

16,461 

12,243 

10,509 

10,269 

8,483 

9,157 

7,703 

6,358 

5,045 

17,644 

15,610 

13,403 

12,046 

9,830 

8,130 

7,297 

6,382 

5,242 

$1.53 

$1.37 

$1.18 

$1.06 

$.97 

$.81 

$.73 

$.64 

$.53 

.86 

.78 

.70 

.62 

.50 

.42 

.35 

.30 

.29 

16.6% 

15.4% 

14.2% 

14.9% 

14.5% 

14.8% 

13.1% 

11.8% 

12.8% 

8.6% 

8.6% 

8.0% 

8.0% 

7.8% 

7.0% 

6.4% 

5.9% 

6.5% 


97,254 

$ 80,236 

$ 71,485 

$ 68,750 

$ 57,767 

$ 54,104 

$ 51,621 

$ 45,863 

$ 43,128 

28,532 

26,687 

25,825 

23,708 

16,280 

15,351 

14,835 

14,450 

14,796 

141,898 

117,002 

107,466 

101,628 

82,586 

78,154 

75,428 

69,320 

67,448 

38,055 

28,562 

27,162 

24,921 

20,080 

20,904 

20,266 

17,237 

15,065 

59,199 

51,674 

44,323 

43,829 

37,687 

33,200 

31,355 

28,626 

28,063 

58,895 

42,943 

42,588 

41,417 

30,566 

31,341 

32,755 

30,644 

32,224 

83,003 

74,059 

64,878 

60,211 

52,020 

46,813 

42,673 

38,676 

35,224 

$7.20 

$6.46 

$5.72 

$5.30 

$5.13 

$4.64 

$4.24 

$3.86 

$3.57 

23.8% 

24.1% 

22.3% 

22.9% 

21.0% 

19.1% 

18.9% 

18.1% 

15.9% 

11,524,373 

11,462,657 

11,339,503 

11,362,983 

10,143,245 

10,084,638 

10,054,530 

10,016,184 

9,879,930 

48V2-34Ve 

44 3 /4-27 5 /s 

32-20 

2978-2172 

227s -17Va 

207a-17V4 

207a-12V4 

2l7s-14 

1578-774 






















CHESEBROUGH-POND’S WORLD OPERATIONS 


U.S. Plant Locations 

Clinton, Connecticut 
Hillside, New Jersey 

Jefferson City, Missouri 
Leesburg, Florida 

Norwood, New Jersey 

Oriskany Falls, New York 

Perth Amboy, New Jersey 
Rochester, New York 

Sherburne, New York 

Watertown, New York 

Principal Products 

Pond's Cold Cream 

Pond's Dry Skin Cream 

Pond's Oily Skin Treatment 

Pond's Light Moisturizer 

Pond's Dreamflower Talc 

Pond's Dusting Powder 

Pond's Angel Skin Lotion 







Fresh-Start Acne Medicine 

International Branches and Subsidiaries 




Angel Face Makeup 

Argentina, Buenos Aires* 

Nigeria, Apapa 

Angel Face Medicated Makeup 

Australia, Melbourne* 

Panama, Panama City 

Cutex Nail Polish 

Bermuda, Hamilton* 

Peru, Lima* 

Cutex Lipstick 

Cutex Polish Remover 

Brazil, Sao Paulo* 

Philippine Islands, Manila 

Canada, Markham* 

Colombia, Bogota* 

Puerto Rico, San Juan 

South Africa, Germiston* 

Vaseline Petroleum Jelly 

Vaseline Lip Balm 

Vaseline Hair Tonic 

England, London* 

Southern Rhodesia, Salisbury* 

Vaseline Cream Hair Tonic 

France, Paris* 

Spain, Madrid* 

Vaseline Hair Cream 

Ghana, Accra 

Switzerland, Geneva 

Groom & Clean Hair Groom 

Guatemala, Guatemala City 

Thailand, Bangkok 

Pertussin 8-Hour Cough Formula 

Holland, Amsterdam 

Trinidad, Port of Spain 

Pertussin Wild Berry Cough Syrup 

Hong Kong 

Uruguay, Montevideo* 

Pertussin Medicated Vaporizer 

India, Bombay 

Venezuela, Caracas* 

Q-Tips Cotton Swabs 

Q-Tips Cotton Balls 

Indonesia, Djakarta 

West Germany, 

Ireland, Dublin* 

Oberndorf-Am-Neckar* 

Odorono Deodorants 

Italy, Milan* 

Zambia, Lusaka* 

Prince Matchabelli Fragrances: 


• Wind Song • Golden Autumn 

Jamaica, Kingston 

•Overseas Plants 

• Prophecy • Beloved 

Japan, Tokyo* 

In addition to maintaining plants in 

• Stradivari • Abano • Wicker 

Malawi, Blantyre 

Mexico, Mexico City* 

22 countries, Chesebrough-Pond's 
uses the facilities of manufacturing 
and selling representatives in 43 
other important markets. 

Aziza Eye Makeup 

Polyderm Skin Care Products 

Black Watch Men's Toiletries 

Monaco, Monte Carlo* 

Chesebrough-Pond's products 
are sold in 140 markets 

Laszlo Skin Care Preparations 

Royall Lyme Toiletries 

New Zealand, Auckland 

throughout the world. 



Vaseline Petrolatum Gauze Dressings 
Lily White Surgical Dressings 

Faichney and Ballo Thermometers 
Apex Thermometers 

Clinical Products Hospital Supplies 
Surgilube Lubricating Jelly 

Petroline Ointments 



Ragu Spaghetti Sauces 


Additional Products Sold Overseas 

Pond's Cold Cream Soap 
Pond's Spray 'N Stay Hair Spray 
Pond's Tissues 

Vasenol Baby Products 

Lord Cheseline Men's Toiletries 

Vaseline Shampoos 
Vaseline Bath Oil 

Hi-Lite Skin Cream 
Blue Seal Talc 

Peggy Sage 

Nail Polish and Lipsticks 

Glazo and L'Onglex 
Nail Polish and Lipsticks 

Louis Philippe Cosmetics 

Durban's, Chlorodont, Paperino's, 
and Denicotin Toothpastes 

Lysoform Disinfectant Products 

Amoha Soaps, Shampoos, 
and Hair Lacquers 
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Chesebrough 4>onds Inc. 

485 Lexington Avenue, New York, N.Y. 10017 

























